MERCHANDISING
TO WIN

How to Merchandise
Your Booth o Maximize Sales
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= MERCHANDISING:

activity of promoting the
sale of goods, especially by
thelr presentation.



©SIGNAGE
@DISPLAY
@BRANDING
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h - HOW IS YOUR'SIGN GAME?

P




OLSEN FARMS

Crass-Fed Begf, Lamb & Pork . Speqalty Potatoes

Colville, WA

4 Grass-Fed Beef, Pork & Lamb
Specialty Potatoes

¢ REMIND SHOPRERS WHO
YOU ARE INSIDE, TOO
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Cobble Hill Far
Apothecar

Cold Process Soap  Herbal Salves  Shaving Pro

Matural Deodorant  Skincare uﬂ“ﬂ I



~ +PRICING

All of our produce is
grown organically
and harvested

locally.

Enjoy your
ShoPP ing, Wh”e
supporting
sustainability,
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“JNTEREST + ABUNDANC
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¢ COHESIVE DISPLAY PIECES

COLOR OR TEXTURE
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. ANGLES, HACKS,
~ LEVELS, OH MY!







BE ARTSY



L Branding is all of the ways you establish an
mage of your company in your customers’ eyes
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= TYPICALLY START WITH A LOGO
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= BE RECOGNIZABLE

renuceed sed Lomily “Soafrcd
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" THERE ISN'T ANYONE
) YOU COULDN'T LOVE
ONCE YOU KNOW b
THEIR STORY. ,(gm ,
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LOOK AROUND
PINTEREST

Book “why we buy”
WHO YOU ARE

(be yourself)

HAVE FUN W/ IT




MAKE YOUR 7-10
SECONDS COUNT
+
YOUR TIME ONCE
YOUR CUSTOMER IS
ENGAGED
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